
TRENDS IN ACTION

BETTER-FOR-YOU FROZEN MEALS

“Nutrition brands are recognizing the opportunity for “better-
for-you” in other parts of the store. High fiber innovation would 
enhance the nutritional profile of prepared and frozen meals 
and could attract consumers who seek the right balance of  
added nutrition, taste, and convenience.”

John Kim
Category Strategy Manager

Convenience, North America
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The applicability of label claims and the regulatory and intellectual property status of our ingredients varies by jurisdiction. You should obtain your own 
advice regarding all legal and regulatory aspects of our ingredients and their usage in your own products to determine suitability for your particular 
purposes, claims, freedom to operate, labeling or specific applications in any particular jurisdiction.

Contact your sales representative today to learn more  
about partnering with Tate & Lyle.

tateandlyle.collaborateathome.com - Get in Touch

53%
of consumers perceived 

this product as
“healthy.”1 

Compared to 34% for the
overall prepared meals category

Compound Annual Growth Rate
(2019-2021)2

Prepared Meals 
Category

Quest Pizza Line 50%
20g of protein

12g of fiber

6g of net carbs

6.7%


