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“Dairy and non-dairy beverage consumers continue
to seek products that offer less sugar, do not contain

artificial ingredients, and have added nutritional benefits Alvaro Velasco
such as protein and vitamins. There is ample white space Category Strategy Manager
for players to innovate and grow in this segment.” Dlellry, Wiy Aimetiiee

Contact your sales representative today to learn more
about partnering with Tate & Lyle.

tateandlyle.collaborateathome.com - Get in Touch




